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Summaries

Maria Illés
The main questions of becoming a people-centered economy

A people-centered economy means that the economic processes are organized in accordance
with the people's point of view, and the interests and dignity of the man. This topic has a signifi-
cant overlapping and interaction with the topics of culture, religion, education, sustainability, so-
cial regime and the interest enforcement opportunities. The transformation process of the eco-
nomic system requires a coordinated, targeted research in the field of multiple disciplines. The
task of the science is to completely explore those method-applications and operational mechan-
isms that can be reconciled with the requirements of the economy's people-centeredness. Science
must also seek the answers to the questions concerning for the content and methodological prob-
lems of the process of organic transformation. The rapid and radical path of transformation can-
not be recommended, because of the rapidity can cause a great damage in this area.

One of the important requirements of the feasibility of the proposals is the harmony of the
elements of the imaginary system with the methodological solutions. Today the greatest lack of
the knowledge is in the field of applicable methods. The study draws attention to some methodo-
logical traps. It also points out that the concept of the running a people-centered economy and
the operation of a robotized economy requires a kind of parallel harmonization in the develop-
ment of systems.

Zoltan Bartha — Andrea Gubik Safranyné
Technological trends and challenges for education

As we approach the end of the 2010s, the great potential of automation enabled by the exponen-
tial development of computing power becomes clearer and clearer. It is expected that the latest
revolution of automation will completely change the structure of employment, and will have a
major effect on the demand of labour even in the short term. The demand for some new skills
has increased significantly, and a great number of new jobs and tasks is emerging. The educa-
tion system has to adapt to these developments, as it has traditionally played a key role in the
shaping of the labour market supply. Our study first highlights the main technological trends and
the expected future developments, and then it concludes that the education system should con-
centrate on the training of social skills, and on methods that focus on problem solving, and en-
able personalised learning (letting students study at their own pace).

Julianna Csugany — Tamas Tanczos

Measurement characteristics of the role of human resources in technological progress

Technological changes in the economy are made possible by the creation and application of new
knowledge. Therefore, technological progress can be interpreted as a specific form of knowledge
accumulation, in which the human resources of the countries play a key role. The contribution of
human resources to technological progress can be approached in a quantitative way, that is, from
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the supply of labour related to the population, and in quality aspect, which focuses on the char-
acteristics of human capital. The role of human factors is important in the process of innovation,
but its measurability shows a diverse picture in international comparisons. This paper aims to
provide a brief overview of the human resource measurement features that are essential for tech-
nological progress. In addition to this, we make comparisons in the priority areas for European
countries, taking into account their innovation performance. Our aim is to combine the benefits
of measurement methods with a new approach to explore the areas of human resource develop-
ment that will focus on developing less developed countries in technological convergence.

LaszIlé Danké — Zsuzsanna Farkas
Social and cultural aspects of choosing automobile brands

One of the aspects of corporations' international success is the analysis of and the conformation
to the social and cultural circumstances of foreign markets. This study examines the practice of
choosing automobile brands on the Czech, Polish, Hungarian and Slovak markets.

Preferring the Skoda brand of automobiles by the customers may be the result of
ethnocentrism effect and the features of customer behavior models’ social and cultural aspects.

Regarding customer behavior, the analysed social and cultural reasons behind the success
of Skoda Auto: Ethnocentrism - source country stereotype in the cultures examined. Skoda, as a
brand is part of the region's automobile subculture. The opinion (Octavia, Superb) of trendsetters
in the society (e.g. government and corporate car purchases). Skoda as part of the VW group,
successful transfer of brands. Positive association to the German reliability and exactitude. Role
of the family: the most diverse family car. Octavia and Superb cars are also status symbols.

Noémi Hajdu

Analysis of the cultural causes of Wal-Mart’s failure entry into German market according
to Hofstede’s cultural dimensions

Human-centred thinking can be found in the evolution of many disciplines. Nowadays, we have
easy access to a rich of information databases on the internet, which makes decision-making
process more conscious, concern it to a purchasing decision or a choice of the workplace. Cus-
tomization of products and services offered by companies is constantly increasing. As a princi-
ple, the well-known slogan “think globally, act locally” is valid until today. However, the ques-
tion arises whether human-centred appears in the daily practice of multinational corporations?
Do they really take into account the intercultural approach of a given country during corporate
management and operation? Does the culture of the given country not get injured during the ex-
cessive profit rush? In this article, we examine the Wal-Mart’s failure in Germany from the as-
pect of the intercultural marketing.
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Bereczk Adam, Kadarné Horvath Agnes, Péter Zsolt, Siposné Nandori Eszter, Szegedi Krisztina:

Social enterprises in the context of people-centeredness

Our study applies a human-centered economy approach to depict the characteristics of the Hungarian social
enterprise sector. On the one hand, we analyze their motivation of foundation, their mission, target groups,
and the social impacts induced by them. Based on this we verify that the social enterprises, their sector
specifics and their forms prevalent in Hungary comply with the human-centered economy concept in
various ways. The other main contribution of this study is to highlight the key role of the human factor in
the successful operation of social enterprises. The latest is being elucidated from the viewpoint of human
resources and social attitudes. The study points out that the social enterprise sector can play a crucial role in
a human-centered economy.

Sandor Karajz
Modelling Possibilities of Altruistic Behaviour

A new form of behaviour, namely altruistic behaviour has entered such modern social processes
as social responsibility, social innovation and so on. In the last twenty- thirty years an increasing
number of economic analyses have adopted and have been using the principle of altruistic be-
haviour. Since altruism is a complex phenomenon, which can be analysed from biological, so-
ciological and economic aspects, the relevant literature does not provide a clear and accurate
definition of this concept. Even the economic terminology offers various interpretations of this
term. If the behaviour that results in individual’s willingness to decrease his/her own benefit in
order to increase the benefit of others is defined, the definition employed by the economic model
of altruistic behaviour is used. The relevant literature — considering the definition above and ap-
plying the model system of the subjective theory of value — offers efficient formalised models to
describe altruistic behaviour. The methodology of experimental economics can be applied to de-
termine the parameters of analytical models and to describe the target groups from an altruistic
aspect. The appropriate sampling enables researchers to generalise the results and assess the so-
ciety and social groups in an adequate manner.

Istvan Kunos
Coaching in the service of society and economy

The article strives to present the role, potential and the value-creating function of coaching in the
economy, in our society. Outlines the place of coaching in our present society, the role and
location among related sciences, highlighting its inherent comparative values and possibilities of
application in comparison with other sciences. Describes today’s tendencies, highlighting the
potential of the future, keeping in mind the social and economic strengths in coaching processes
that can be represented at this level too. Finally, it represents a new idea based on an observable
tendency that extends coaching to social level.
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Gyula Pulay
Who benefits financially from the gains derived from the cooperation among people?

In many cases, people's cooperation resulted in a surplus which would not have been possible
without cooperation. Therefore we call it community gain. In a market economy, community
gain can also be expressed as financial profit. The study shows that if the co-operation is
organised by the community itself then the financial profits remain within the community. If,
however, the co-operation (division of labor) is organized by an entrepreneur, then the
entrepreneur benefits financially from the community gain. If co-operation requires capital, then
the financial profit is shared between the entrepreneur, the capital owners and the financial
intermediaries. The article argues that it would be expedient to talk about a community-centered
economy since human co-operation is one of the biggest drivers of the economy, which was also
demonstrated by the simple model presented in the article.

Tamas T. Sikos

The Seven Generations of Budapest Shopping Centers
1976-2017

The study overviews the development of the seven generations of shopping centers in Budapest,
as the author classified them. (Generation 1: “The dawn of opening”, 1976, Generation 2: “Early
golden age”, 1980, Generation 3: “Western style” 1993-1996, Generation 4: “The age of
dynamic development” 1997-2000, Generation 5: “The age of rivalry” Generation 6: “The age
of stabilization” 2004-2008, Generation 7: “The period of hope” 2009-2017.) Changes in the
spatial structure in the capital are also examined with the Voronoi diagram. Types of shopping
centers are also reinterpreted. In the primary commercial zone, in the core of the capital malls
with different roles and regional function are concentrated, nowadays they are the market leaders
(WestEnd City Center, Mammut Bevasarlokozpont, Aréna Plaza, Arkad). To the secondary
supply zone of the centers belong local or district type malls (Duna Plaza, P6lus Center, Rozsa-
domb Center, Rézsakert Bevasarlokézpont, Budagyongye, etc.). The third zone comprises of
retail units which belong to the “Western gate of the agglomeration”, while hypermarkets and
outlet centers are located in the fourth zone.
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1. Szerzdink figyelmébe

A szerkesztség kéri a szerzoket, vegyék figyelembe a formai megjelenésre vonatkozo alabbi
szempontokat:

Terjedelem, kiegészitések:

A ,,Tanulmany” rovatban maximalisan 35.000, a tobbi rovatokban maximalisan 18.000 karakter
terjedelmil tanulmany koézolheto.

A tanulmany elejére Ot soros Osszefoglalot, valamint 3-5 kulcssz6 megnevezését és JEL-kod
meghatdrozast kériink.

A szdveget fajlban kérjiik leadni, lemezen vagy e-mailen. (MS WORD barmelyik valtozataban
lementve.)

Kb. 10-15 sorban rovid 6sszefoglalot kériink a tanulmanyrol angolul, a tanulmany angol cimével
egyiitt, valamint a cikkben szerepl6 abrak és tablazatok cimét is kérjiik angolul.

Kérjik a szerz6 adatainak megadasat az alabbiak szerint: név, tudomanyos fokozat, beosztas,
munkahely

Széveg formazasa

Oldalméret: JIS B5 — 18,2 x 25,7 cm.

Margok: fent: 2,22, alul: 2,5, balrdl: 2,5, jobbrol: 2 cm; fejléc és labléc: 1,25 cm.

Betiitipus és betiiméret. Times New Roman 10-es, a jegyzetek 9-es betlimérettel.

Bekezdések: cim utan nincs behuzas, egyébként 0,7 cm, a bekezdések kozott sorkihagyas nincs.
Cimek: stilusbeallitas nélkiil, f6 cim és a fejezetek cimek vastag, az alfejezetek cimei vastag és
dolt betltipussal.

Szovegkdzi kiemelések: szimpla dolt betiitipussal.

Abrak, tablazatok:

Terjedelmi okok miatt kérjiik, hogy egy tanulmanyban legfeljebb 4-5 abra szerepeljen.

Az abrakat (pl.: térképek, diagramok, rajzok, fényképek) és tablazatokat megfeleléen formazva a
szdvegbe épitve kérjiik elkiildeni. A fénymasolassal, szkenneléssel késziilt abrakat nem tudjuk
elfogadni, mert a nyomda szamara nem megfeleld a minéségiik. Szines abrak kozlésére sincs
moédunk. Mindenképpen sziikséges az abrak és tablazatok kiilon szamozasa (pl.: 1. abra; 2. abra;
1. tadblazat; 2. tablazat), s hivatkozasuk pontos feltiintetése a szovegkozben, zardjelben, dontve:
(1. abra) vagy (1. tablazat).

Az 4bra cimét az abra alatt, kdzépen elhelyezve, a tablazatok cimét a tablazat folott balra igazit-
va kérjiik elhelyezni. Az abrak és tablazatok alatt fel kell tiintetni a forrast is. Ha sajat készitésti
az abra, akkor a ,,Forras: Sajat szerkesztés, ill. Sajat szamitas.” megnevezést kell hasznalni.

Irodalmi hivatkozasok, jegyzetek:

Az irodalmi hivatkozasokat minden esetben kérjiik feltiintetni, a szerz6 vezetéknevét €s a kiada-
sat évét zarojelbe téve. Pl.: (Conti 1993). Pontos idézetnél az oldalszam is sziikséges. Pl.: (Conti
1993, 76) vagy (Conti 1993, 76-86). A hivatkozasok ne labjegyzetként, hanem csak a fent leirt
formaban keriiljenek a szovegbe.

Az irodalomjegyzékben csak olyan tételek szerepeljenek, amelyekre a szovegkdzben hivatkozas
talalhato, s minden meghivatkozott irodalmat feltétleniil fel kell tiintetni az irodalomjegyzékben.
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A jegyzeteket kérjik a szoveg végén, szamozott formaban elhelyezni. A jegyzetek a f3szoveg
kiegészitéseit tartalmazzak, ne legyen benniik pl. abramagyarazat, hivatkozas.

A szdveg utan kérjiik beirni az irodalomjegyzéket, a kdvetkez6 alapformakban:

Konyv: szerz6 (megjelenés éve): A mii cime. A kiadas helye: a kiadd neve.

Folyoirat: szerz6(k) (a megjelenés éve): A cikk cime. A folyoirat neve. (Az évfolyam sorszama),
a szam sorszama, a cikk kezd6 és befejez6 oldalszdma.

Gylijteményes kotetben szerepld cikk: szerzo(k) (a megjelenés éve): A cikk cime. In: A4 gyiijre-
ményes kotet cime. (szerk. vagy ed(s): Szerkeszt6(k) neve), a kiadas helye: a kiadd neve, a hi-
vatkozott irasmii kezdd és befejezd oldalszama.
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kérdések. In: Onkormanyzat és iskola. (szerk.: Kozma T.) Budapest: Oktataskutat6 Intézet, 122-
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Kérjiik, hogy ahol DOI szammal ellatott irodalomra hivatkoznak, azt feltétleniil tiintessék fel az
irodalomjegyzékben!

Koszonjiik!
Szerkesztdség





